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ABSTRACT

India had always been known as the land that p@traultural and traditional vibrancy through itmeentional
arts and crafts. Every region in India has its atyte and pattern of art, which is generally kncaenfolk art. Perhaps the
best known genre of Indian folk painting is the Malani painting from Bihar state. The present stodyCreation of
designs by adaptation of Madhubani painting motifs’s conducted to strengthen creativity by exptptive possibility of
fusion of traditional motifs of Madhubani paintif@y Aari work. The concept behind the theme wasréate new range of
textile designs by maintaining the beauty and asljiy of traditional painting as well as Aari work this study motifs
were collected through secondary sources and fifteetifs were selected by expert’s preferencesdfarelopment of
designs. Two designs for each selected motifs efotinting were developed using CAD. Thirty desigiese developed
from fifteen selected motifs using CAD. Three depeld designs were selected on the basis of exgedfsrences for
adaptation to Aari work. Samples of selected Madinilpainting designs were prepared with Aari warke prepared
samples were got assessed by the experts and cerssiimterms overall appeal, cost acceptability auitiability of
designs to Aari work. It was found that the resporid had very high opinion about the developedgdesiThe cost of
prepared samples of Madhubani painting was higbbeptable by the majority of the respondents. Thekwdone in the
form of prepared samples was appreciated and peefdor application on wide range of articles. Thtle motifs
explored from Madhubani painting were highly acedp for product development as variety of desicgns be created
through the use of CAD technology.

KEYWORDS : Madhubani, Aari work, Painting, Art
INTRODUCTION

India has always been known as the land that pertraltural and traditional vibrancy through itshngentional
arts and crafts. The thirty five states and un&mitories sprawled across the country have theim distinct cultural and
traditional identities and are displayed throughous forms of art prevalent there. Every regionridia has its own style
and pattern of art, which is known as folk art. Tollk and tribal arts of India are very ethnic aithple, and yet colorful
and vibrant enough to speak volumes about the pganich heritage. Indian arts and crafts havaeagpotential in the
international market because of its traditionatlaetic sensibility and authenticity (Sharma, 2015).

Indian arts and crafts encompass various forms asgbainting, pottery, home decorations, cloth mgkheedle
craft, jewellery and so on with exquisite designd patterns. These crafts are not only used foord¢iwe and religious
purposes but they also cater to the day-to-day n@édhe people. These are source of inspirationcémtemporary
designers and have emerged as the subject forsesgation of India at global platform because dirttethnic and
traditional beauty. Printing, painting, dyeing, tading and embroidery techniques are some of tfenigues that have
been traditionally used all over the world to detertextile, apparel and home furnishing artictedttieir personal use.
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Painting as an art form has flourished in Indiarfreery ancient period. The unique thing about Ingiainting is
that they are usually representative and connedctddghly significant religious forms as cultureeews. The rural folk
paintings of India bear distinctive colorful dessgmvhich are treated with religious and mysticatiffoSome of the most
famous folk paintings of India are the Madhubarinpags of Bihar, Patachitra paintings from thetetaf Orissa, Phad
paintings of Rajasthan, Kalamkari of Andhra Pragdédbhhvai paintings of Rajasthan, Warli paintimjsMaharashtra,
Nirmal paintings of Andhra Pradesh, Aipan of Utldrand, Pithora paintings of Gujarat, Gond and Maadaaintings of
Madhya Pradesh, Kalighat paintings of Calcuttamaty more forms (Sharma, 2013).

Perhaps the best known genre of Indian folk pagstiis Madhubani. The Madhubani in literal translatmeans
‘forest of honey’ also known as Mithila paintingpfin the Mithila region of Bihar state. These paigsirare basically
religious in nature. The paintings are done predamtiy by women at home. Hindu mythology is the mtdeme in
Madhubani paintings. It is an Indian living folkt @mspired from mythological epics of Mahabharatd &amayana. It is a

divine and prayful expression of unconditional sader and thankfulness to the God. (Sharma & Raab).

Hence, the present study on “Creation of designadaptation of Madhubani painting motifs” was coctéd to
strengthen creativity by exploring the possibilifiyfusion of traditional motifs of Madhubani paimgj for Aari work. The
concept behind the theme was to create new rangxtile designs by maintaining the beauty andipaility of traditional

painting as well as Aari work.
METHODOLOGY

Selection of Painting Famous traditional Indian paintings were exploffesn secondary sources. Ten paintings
were selected after seeing the possibility of ti@mnsing motifs and designs into other designinghteques for
contemporary use. Madhubani painting was finalizgdhe experts, keeping in mind their suitabilibydari work for the

development of designs.

Collection and Selection of Motifs Total forty motifs of Madhubani painting were lemlted through secondary
sources. Out of these motifs, fifteen motifs weskested by experts’ preferences for developmerdesigns for further

application.

Creation of Designs Two designs were developed for each selectedf mbiadhubani painting with the help

of CorelDraw. Total thirty designs were createdrselected motifs.
RESULTS

This section includes the information regardingestbn of paintings, collection and selection oftiisoand

development and preferences for selection of desigitable for application througtari work.
Selection of Traditional Indian Painting

Indian traditional paintings were explored from @edary sources that included books, internet, ningaz
journals and newspapers. Out of these, ten traditiondian paintings i.e. Rajput painting, Mughudinging, Pithora
painting, Madhubani painting, Cave painting, Myspeagnting, Kalamkari painting, Tanjore painting,n8zl painting and
Warli painting were screened after gathering infation regarding the motifs and designs and sediagpbssibility of
transforming motifs and designs into other designiechniques for contemporary use after thorougicudision with

advisors.

Impact Factor (JCC): 3.1936 NAAS Ratj 3.19
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Experts’ Preferences for Selectiorf Paintings Suitable toAari Work
The data presented in table 1 highlighted the gences for selection gfainting suitabl to Aari work.

Table 1: Experts’ Preferencesfor Selection of Painting Suitable toAari Work n=15

S{)‘_ Name of Painting Experts (WMS) Rank Order
1 Rajput Paintin 1.8 [l
2 Mughal Paintin 1.7 v
3 Pithora Paintin 1.7 v
4 Warli Painting 2.45 Il
5 Santhal Paintin 1.67 VII
6 Tanjore Paintin 1.69 \%
7 Madhubani Paintir 2.6 I
8 Cave Paintin 1.26 Vi
9 Mysore Paintin 1.69 \%
10 Kalamkari Paintin 1.68 VI

It was found that, Madhubaipainting wasmost preferred by the experts with WMS 2.% rank). The other
paintings preferred in descending order wWarli paintings (2.4)Rajput painting (1.8), Mughtpainting (1.7), Pithora
painting (1.7), Tanjore paintind.(69), Mysorepainting (1.69), Kamkari painting (1.68) and Santtpainting (1.67). The
least preferred painting was cave painting WMSQ&)L

Out of ten selectettaditional Indian paintings, Madhubawasfinalized by the experts for the developmen

designs keeping in mind their suitabilityAari work.
Preferences for Selection of Motifand Designs

Motifs of Madhubani painting collected from secondsources are presented in pll

3

Plate 1: Collected Motifs of Madhubani Painting
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Experts’ Preferences for Selection of Motifs of Matubani Painting

Experts’ preferences for selection of Madhubanntiag have been presented in Table 2, which wedeziss on
the basis of their weighted mean score. It is tledepicted that motif no. 29 got tank with weighted mean score 2.36
followed by motif no. 19 which got"2rank with weighted mean score 2.3, motif no. 7ichyot 3° rank with WMS 2.26
and motifs no 27, 18, 34, 11 rankef &", 6", 7" with WMS 2.23, 2.16, 2.1 and 2.03 respectively. Bhiger preferred
motifs in descending order were motif no. 30 (2),(2.96), 14 (1.93), 15 (1.9), 20 (1.83), 26 (1,81 (1.8) and 8 (1.7).
The least preferred motif was 31(1.06).

Table 2: Experts’ Preferences for Selection of Mots of Madhubani Painting n=15

Motif. No. | WMS | Rank Order
1 1.63 XVII
2 1.66 XVI
3 1.43 XXII
4 1.56 XVIV
5 1.23 XXVI
6 1.53 XX
7 2.26 1]
8 1.7 XV
9 1.4 XXl
10 1.8 XIV
11 2.03 Vi
12 1.4 XXIII
13 1.66 XVI
14 1.93 X
15 1.9 XI
16 1.3 XXV
17 1.6 XVIII
18 2.16 \%
19 2.3 Il
20 1.83 Xl
21 1.6 XVIII
22 1.96 IX
23 1.66 XVI
24 1.23 XXVI
25 1.46 XXI
26 1.82 Xl
27 2.23 v
28 1.46 XXI
29 2.36 I
30 2 VIII
31 1.06 XXVIII
32 1.23 XXVI
33 1.63 XVII
34 2.1 VI
35 1.36 XXIV
36 1.33 XX
37 1.23 XXVI
38 1.46 XXI
39 1.16 XXVII
40 1.66 XVI

WMS-Weighted Mean Score

Impact Factor (JCC): 3.1936 NAAS Ratj 3.19
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Top fifteen motifs were selected for further wornk the basis of their weighted mean score accorairexperts’
choices. Motifs selected were no. 29, 19, 7, 87 3%, 11, 30, 22, 14, 15, 20, 26, 10 and 8 (Fate

Preferences of Respondents for Developed Designdwdidhubani Painting

Two designs were developed from each selected wbkifadhubani painting which were named as a aridtbl

thirty designs were developed with the help of (raw.

Table 3 encases the thirty designs (design a &bigldped from selected Madhubani painting motifsctvlwere
given preferences as per the choices of respond@essgn no. 22a got rank' Wwith average mean score of 2.88 followed
by design no. 21b which got%ank with weighted mean score 2.84 and desigr8Ba.which got 8 rank with weighted
mean score 2.68. The least preferred design wagmb.with weighted mean score 1.4. Top three sededesigns were
design no. 22a, 21b and 35a.

Table 3: Preferences of Respondents for Developeas§igns of Madhubani Painting n=45

Sr. No. | Design No. | WMS (a) | Ranks Order (a) | WMS (b) | Ranks Order (b)
1 4 1.7 XXI 1.95 XIV
2 7 2.2 IX 2.33 VIII
3 15 1.86 XVI 1.99 Xl
4 20 2.4 Vil 1.4 XX
5 21 2.66 [\ 2.84 Il
6 22 2.88 | 2.53 \%

7 23 1.9 XV 2.15 X
8 24 1.96 Xl 2.11 Xl
9 26 2.46 VI 2.53 \Y
10 27 1.7 XXI 1.71 XX
11 28 1.7 XXI 1.73 XIX
12 30 1.4 XXIII 1.84 XVII
13 34 1.9 XV 1.8 XVIII
14 35 2.76 1] 2.66 v
15 36 1.53 XXII 1.73 XIX

WMS-Weighted Mean Score

22a 21b 35a

CONCLUSIONS
The motifs explored from Madhubani painting werghhy acceptable for product development. Variety of
designs can be created through the use of CAD tdotyym employing design tools which aid creativitgdamake the

process more efficient.
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